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This national study, co-developed and sponsored by Cogent Research and the Insured Retirement
Institute (IRI), examines the current usage and perceptions of annuities through the lens of financial
advisors, home office gatekeepers, insurance carriers and investors. It explores product development
and distribution strategies to drive the future growth of the annuity industry and increase adoption
among annuity users and non-users.

Value

Clients can use this comprehensive report to drive overall brand and market strategy, as well as
specific initiatives around product design, services, education, and investor communications.

The report allows subscribers to:

* Enhance product development and strategy

Identify the best opportunities to enhance market share

* Improve marketing and communications
* Enhance existing home office relationships

* Spark corporate action

Areas of Inquiry

* What is driving current annuity usage? What are the key drivers of

annuity selection and which product attributes will increase in

importance?

* What are the existing barriers to annuity usage? Which factors are

likely to remove these barriers and motivate annuity adoption?

* What impact do regulatory, economic, and media issues have on
the perception and usage of annuities?

* Which tools are most helpful in explaining annuity features and

benefits?

* What is the expected role of annuities within DC plans and IRA

rollover activity?

Methodology:

Phase I: In-Depth Interviews

RIGOR = ACCURACY

Relying on more than a
decade of custom
research experience,
Cogent Research brings a
level of rigor to the world
of syndicated research
that is unrivaled. It's
difficult and
unglamorous, but
essential to delivering
insights you can bank on.

Deliverables: October 2011
In-depth strategic report

Population: Home office gatekeepers,

Insurance carriers
Timing: July/August 2011

Phase Il: National online survey

Research Investment: $7,500

Population: Financial advisors (mix by channel,

annuity producers); Investors (mix of mass market

& affluent investors)
Timing: August/September 2011

Custom Research

Our custom research produces
“actionable insights” that inspire
decisions and drive behavior.
Solutions include customer loyalty,
brand assessment and tracking,
product development, and customer
acquisition and retention modeling.

For more

information, contact:

info@cogentresearch.com
617-441-9966

’ Syndicated Research

The most up-to-date, comprehensive
understanding of emerging issues and
trends lets us continuously generate
insight and action strategies for clients.
Products and services include research
briefs, syndicated reports, and sponsored
papers.

Evidence-based Consulting

Our own proprietary data assets
combined with client supplied information
and primary research to produce
powerful insights and recommendations
toward product, trend, and client
experience. The result is significantly
improved bottom-line performance.



Subscription Agreement

The Evolution of the Annuity Industry
DELIVERABLES:

e Strategic Report: Written report containing detailed summaries of findings and strategic
recommendations.

COST AND BILLING PROCEDURE:

e Cost: $7,500 (IRI Member)
e Billing: Payment due upon receipt. No refunds will be given.

TERMS OF USE OF DATA AND REPORT:
At no time is the report, or portions thereof, to be distributed to parties outside of the subscriber’s
firm.
e The Subscriber is permitted to share findings of the study internally within their firm;
however, Cogent Research must be cited appropriately.

Example: “Source: © Cogent Research, Investor Brandscape™ 2011

In any instance where data or information from the report is published by a subscriber, Cogent
Research must:

e Approve of the proposed claim before distribution

e Be credited and cited as the source

A subscriber is limited to citing information relating to their firm.

Any use of information is limited to 12 months from the publication date of the report or the
release of the subsequent iteration of the report — whichever occurs first.

PUBLIC RELATIONS
e Subscribers are permitted to cite data or information that previously exists in the public
domain, like a previous Cogent Research press release.
e Subscribers are not permitted to cite data or information in a press release or any type of
free or public advertisement, except as stated above.

SALES & MARKETING COLLATERAL
When citing data and information in promotional materials that would be distributed to customers,
clients, or any party that would exchange money for a service or product.
Examples of “sales and marketing collateral”: Company brochures, website content,
advertisements, direct mail, pitch books, etc.
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125 CambridgePark Drive
Cambridge, MA 02140
PH: 617-441-9944

FX: 617-441-9966
www.cogentresearch.com
info@cogentresearch.com




No Licensing Fee:
e Any data points related to said subscribers ranking(s)
¢ When using marketing related data points regarding trends

A Licensing Fee of $5,000:
e When using charts, graphs or select portions of the report(s)

EXTERNAL CONFERENCES
When referencing marketing level data and/or the subscriber’s firm ranking in a presentation for a
professional or public forum.

No Licensing Fee:
¢ When sharing single points of data or information

When using or distributing charts, graphs or select portions of the report(s)Please fill out the form
below, sign, and fax back to 617-441-9966.

Upon receipt of the signed agreement an electronic and hard copy of the report will be mailed to
you. By signing below, I agree to the terms in this Subscription Agreement and agree to pay the
fee denoted above.

Name: Company:

Mailing Address:

Phone: Email:

Signature: Date:
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