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H Retirement Plan Advisor Trends™: 2011

The Retirement Plan Advisor Trends 2011TM report examines the increasing role of advisors 
across the full spectrum of plan sizes with a specific focus on retirement plan specialists.  It 
explores the attitudes and perceptions of financial advisors toward all retirement providers 
and defined contribution (DC) investment managers, and quantifies their satisfaction and 
experience with the firms they know best and work with most often. Additionally, the report 
reveals the criteria that advisors consider when determining what plan providers to 
recommend as well as how advisors influence the sponsor’s decision when choosing a provider.

Custom Research
Our custom research produces 
“actionable insights” that inspire 
decisions and drive behavior. 
Solutions include customer loyalty, 
brand assessment and tracking, 
product development, and customer 
acquisition and retention modeling.

Syndicated Research 
The most up-to-date, comprehensive 
understanding of emerging issues and 
trends lets us continuously generate 
insight and action strategies for clients. 
Products and services include research 
briefs, syndicated reports, and sponsored 
papers.

Evidence-based Consulting
Our own proprietary data assets 
combined with client supplied information 
and primary research to produce 
powerful insights and recommendations 
toward product, trend, and client 
experience. The result is significantly 
improved bottom-line performance.

Cogent Research
125 CambridgePark Drive
Cambridge, MA  02140
PH 617-441-9944
FX 617-441-9966

www.cogentresearch.com
info@cogentresearch.com

Methodology
Data for the Retirement Plan Advisor Trends™ is collected in August/September via a web-based 
survey using a nationally representative sample of 500 plan advisors across the national, regional, 
independent, RIA and bank channels. Analysis is conducted differentiating high, medium, and low 
producers.  

Areas of Inquiry

Plan Provider Brand Metrics, Usage and Satisfaction
• Brand loyalty (NPS™) and overall brand satisfaction
• Brand satisfaction on 13 attributes
• Exploration of needs behind critical service metrics (e.g. fiduciary support, etc)

DC Investment Manager Brand Metrics, Usage and Satisfaction
• Unaided/Aided brand consideration
• Brand loyalty (NPS™) and overall brand satisfaction
• Usage of DC Investment managers within 401(k) plans

Switching of Plan Providers
• Which plan providers are winning and losing plans
• Reasons why specific plan providers are winning the largest share of business
• Reasons why specific plan providers are not recommended

Plan Advisor Trends
• Challenges with 401(k) participant and sponsor service
• Opportunities to help plan advisors grow and service 401(k) business
• Intention to become a 321 co-fiduciary or 338 fiduciary

Inside the Report
This report will help executives

• Identify the needs of today’s retirement plan advisors
• Optimize support models for the range of services offered by retirement plan advisors
• Understand advisor attitudes and needs regarding service and fiduciary support
• Increase new plan growth and advisor satisfaction levels

Deliverables  
Detailed PowerPoint report, including a summary of findings as well as implications for the 
advisor-based firms, recordkeepers, intermediaries and plan sponsors.

Research Investment 
$15,000/October 2011

To order a report or for more information:
E-mail info@cogentresearch.com or call 617-715-7641
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