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Emerging Investor™ 2011
Behaviors, Attitudes, and Perceptions of the Affluent Generation X Investor

Methodology Data was collected via a web-based survey 

of a representative sample of more than 700 affluent 
Generation X investors, ages 29 to 44, with a minimum 
of $100,000 in investable assets (excluding real estate). 
Data was collected in October 2010.

Research Investment:  $7,500

To order report or for more information:
E-mail info@cogentresearch.com or call 617-715-7641

Value The objective of this report is to help asset managers, 

product manufacturers, financial intermediaries and other 
financial service professionals maximize share of younger, 
affluent investors by:

• Profiling the affluent and high net-worth Generation X 
investor in terms of investing behavior, product ownership 
and allocation, and risk aversion

• Identifying channels for reaching Generation X investors 
and understanding which brands are winning share of mind

• Providing an in-depth understanding of key brand 
perceptions and preferences

Cogent Research’s Emerging InvestorTM report provides an in-depth look at affluent 
Generation X investors by examining their behaviors, attitudes, and perceptions related to 
various investment products, such as employer-sponsored retirement plans, equities, bonds, 
mutual funds, annuities, and exchange-traded funds.  The report also explores the role of 
the financial advisor and related investment strategies employed by both advised and un-
advised Generation X investors.  Additional comparisons are drawn across older generations 
to point out significant trends in investment strategy, product ownership, and investment 
performance.  

Custom Research
Our custom research produces 
“actionable insights” that inspire 
decisions and drive behavior. 
Solutions include customer loyalty, 
brand assessment and tracking, 
product development, and customer 
acquisition and retention modeling.

Syndicated Research 
The most up-to-date, comprehensive 
understanding of emerging issues and 
trends lets us continuously generate 
insight and action strategies for clients. 
Products and services include research 
briefs, syndicated reports, and sponsored 
papers.

Evidence-based Consulting
Our own proprietary data assets 
combined with client supplied information 
and primary research produce powerful 
insights and recommendations toward 
product, trend, and client experience. 
The result is significantly improved 
bottom-line performance.

Asset Allocation and Product Mix

• Trends in account ownership and 
allocation (e.g., ESRPs, bank accounts, 
IRAs, taxable accounts, etc.)

• Trends in product ownership and 
allocation (e.g., cash, mutual funds, 
stocks, bonds, annuities, ETFs, etc.)

Brand Equity and Momentum

• Unaided and aided brand awareness
• Brand consideration set
• Generation X share of wallet
• Brand satisfaction and loyalty

Additional 
snapshot of the 
demographic & 

investment profile 
of affluent 

Generation X 
investors

How has the 
recent financial 
crisis impacted 

the average 
Generation X 
investor in 
terms of 

investment 
behavior?

The Generation X Mindset

• Risk aversion pre- and post-financial 
crisis

• Level of involvement in retirement 
planning activities

The Role of the Financial Advisor

• Advisor usage and asset allocation
• Advisor satisfaction, confidence, and 

recommendation likelihood
• Advisor channel affiliation
• Expected future advisor usage

Deliverables  Detailed report including a summary of findings 

and implications for investment providers.
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